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Pizza Hut claims to have the largest fast-food customer data warehouse in the world,
with 40 million U.S. households or between 40 and 50 percent of the U.S. market. The
millions of customer records are gleaned from point-of-sale transactions at its
restaurants. Pizza Hut can slice and dice data by favorite toppings, date of last order,
or by whether you order a salad with your pepperoni pizza. Using its Teradata
Warehouse Miner, Pizza Hut has not only been able to purge expensive duplicates from
its direct-mail campaigns, but can also target its marketing to find the best coupon offers
for each household and predict the success of campaigns.

Q: How can companies apply the data to management? Please answer the question in
Chinese.
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